
Unify media and CRM with AI-powered precision - connecting data,  
strategy, and channels to deliver seamless customer experiences  

CRM and media teams often work in isolation, resulting 
in inconsistent messaging and fragmented customer 
experiences. Connected CRM, powered by Publicis and 
Salesforce technologies, bridges this gap by integrating  
first-party identity, audience signals, and AI-driven PESO 
(Paid, Earned, Shared, Owned) channel optimization. 
This unified approach enables brands to deliver the right 
message at the right time - across the full customer journey.

Core AI x Salesforce  
Connected CRM 

Offering Summary

Connect AI agents and intelligence across  
your MarTech ecosystems

C O R E  A I  X  S A L E S F O R C E  C O N N E C T E D  C R M

Value of CoreAI x Salesforce 
Connected CRM

Connected Identity
By combining first-party data in Salesforce  
and Publicis Groupe’s third-party data,  
strategists gain access to a Connected Identity  
allowing them to better understand known  
audiences, and identify new audiences.

AI-powered campaigns  
With AI agents, businesses can create  
new marketing campaigns or improve  
existing ones to better align with their  
goals and desired outcomes. Additionally,  
synchronizing digital assets between  
Salesforce and CoreAI ensures smoother  
management and coordination of  
marketing materials.

Optimized channel investment  
The integration of CoreAI with Salesforce  
enhances decision-making capabilities by  
optimizing investment across all channels  
through the PESO model - which includes  
Paid, Earned, Shared, and Owned media.

Precision targeting and channel  
recommendations  
Enhance your investments with Salesforce  
by accessing precise and well-informed  
audience and channel recommendations. 
Helping you reach the right people  
through the most effective channels.

Real-time performance tracking  
Strategy Leads can easily track when  
key performance indicators (KPIs) are
meeting their targets. They can also initiate  
workflows between CoreAI and Salesforce  
to enhance planning and efficiency.



How to get started? 

Let’s Connect 

C O R E  A I  X  S A L E S F O R C E  C O N N E C T E D  C R M

Learn how to enrich data, model audiences, and orchestrate campaigns to drive proactive, insight-led marketing outcomes.

Discover how we can help deliver immediate results and long-term value with CoreAI and Salesforce Connected CRM.
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1
Richer customer profiles  
expanded with key attributes  
(e.g., demo, lifestyle, spend)  
to inform campaign planning

Privacy-safe foundation  
that can power both CRM  
and media later

First-Party Data 
Enrichment 2

Always-on journey cohorts with 
propensity scores (e.g.,new-to-
brand, near-market, switches)

Lookalike expansion from high-
value cohorts to inform media 

Closed-loop measurements 
to adapt cohorts

Audience & 
Journey Modeling 3

Agent-guided briefing for  
owned channel campaigns 
based on journey cohorts 
 
Push to SFMC journeys  
withHITL approvals 
 
Closed-loop measurement to
enable journey intervention

Owned Campaign 
Orchestration

Publicis Groupe is a global leader in communication. The Groupe is positioned at every step of the value chain, from consulting to execution, combining marketing 
transformation and digital business transformation. With expertise across Communication, Media, Data, and Technology, the Groupe helps brands deliver personalization  
at scale—integrating identity, media, and CRM to drive data-driven customer growth.

 
Salesforce is the #1 AI CRM, where humans with agents drive customer success together. Salesforce brings autonomous agents, unified data from any source, accessible 
analytics, and best-in-class Customer 360 apps together on one integrated platform to help companies connect with customers in a whole new way. Salesforce is proud to  
be the market leader, but we’re even more proud to lead in philanthropy, innovation and culture. Guided by core values of trust, customer success, innovation, equality,  
and sustainability,Salesforce is more than a business - we’re a platform for change. Learn more at salesforce.com. 


