The Future Experience of Green Energy and Fuel-Efficient, High-Tech Vehicles
The second installment of Publicis Sapient’s Digital Life Index Report reveals growing consumer inclination for green energy,
and fuel-efficient, high-tech vehicles. Read the full report: thedigitallifeindex.com

Barriers need to be overcome to achieve widespread adoption of cleaner energy
Cost is a deciding
factor for consumers’
home energy choices,
whether adopting
green energy such
as solar, switching
utility providers, or
using a smart meter.

When considering
switching home energy
providers, transparent
pricing is the main
priority according
to half (49%) of
respondents, with
those providers offering
a better digital
experience such as
an easy-to-use app or
online customer service
that’s also appealing.

Reasons for not installing solar in next 2 years
Cost to buy or lease the panels

48%

Concern over maintenance

26%

I don’t have a suitable place to install solar

23%

I am in a property that has a shared roof

23%

Performance uncertainty

19%

I don’t need solar

15%

Regulatory limitations or restrictions

13%

My climate isn’t well suited for solar

9%

Design, appearance or aesthetics

8%

Other

2%

thedigitallifeindex.com

70% of people said
they would choose to
purchase energy from
green sources,
showing a widespread
commitment to
sustainability.
However, 41% were
unsure of the options
available to them
through their utility
providers.

Do you purchase energy from
renewable sources from your
utility provider?

Does your utility provider offer
options to buy energy from
green sources?
Yes

29%

30%
No

No

30%

70%
Yes

Unsure

41%

And while most
people (71%) don’t
currently use a smart
device for managing
or tracking home
energy, of the
respondents that do,
over half (53%) do so
to save money, and
34% use a smart
meter to reduce their
carbon footprint.

If it were possible to switch home energy providers,
which would cause you to switch?
Transparent pricing

49%

Government-subsidized incentives

34%

There is a loyalty program

32%

If energy was sourced from green sources

30%

A simple, easy-to-use app

27%

Responsive customer service

27%

Having a broader ecosystem of home services available

27%

Incentives for electric vehicle owners or buyers

21%

Offer of carbon offsets

17%

Handle customer service online, on social media, or on chat

16%

The company manufactures related products

12%

None of the above

13%
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Do you use smart devices to manage or track home energy consumption?
No, 71%

Yes, 29%

Reasons to not use smart devices

Reasons for using smart devices

I don’t see a need for this

To save money

53%

Knowing how much
energy I’m using

52%

51%

Cost of the devices

32%

I monitor my usage another way

21%

Concerns about security of devices

To control the temperature, lights,
etc. in my home remotely

16%

Reliability of devices

34%

To reduce my carbon footprint

12%

Other

45%

To have an early indication
of maintenance issues

4%

30%
2%

None of the above
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Connected tech is increasingly important to car shoppers
The trend towards
more environmentally
friendly and
fuel-efficient vehicles
continues, but
concerns about
battery range
and price will slow
the widespread
adoption of EVs.

EV Ownership

EV and Hybrid ownership by age
39%

16%

39%

29%

Own

30%

27%

17%

17%

Hybrid Ownership

13%
7%

27%

18-24

Own

25-34

35-44

5%

45-54

Own EV

12%
3%

55-64

Expectations for
vehicles pre-fitted
with connected tech
is now mainstream,
with almost all people
(93%) desiring at least
one connected feature
in their next vehicle.

Connected features important to have in next vehicle
Backup or rear-view camera

64%

Advanced GPS/Navigation

59%

Bluetooth

51%

Wi-Fi connectivity or hotspot

42%

Self-parking or parking assist

41%

Locating your vehicle remotely

40%

Emergency service alert

37%

Connect to digital or streaming service

65+

Own Hybrid

33%

Voice command

29%

Update vehicle software remotely

29%
27%

Disable vehicle remotely
7%

None of the above

Probability of purchasing or leasing an EV or Hybrid for next vehicle
Hybrid

11%

EV

21%

9%

19%

15%
Definitely

24%

16%
Very probably

15%

23%
Probably

10%

22%

Possibly

thedigitallifeindex.com

The dealership
remains the preferred
purchase channel for
vehicles. Nearly 60%
of respondents prefer
to physically visit a
dealership over
purchasing online.

14%

Probably not

Definitely not

Reasons for considering an EV or Hybrid
Better fuel efficiency

55%

Environmental benefits

53%

Improved battery range

32%

Subsidies or incentives for buying

31%

Electric or hybrid vehicle fits my lifestyle

26%

Availability of charging stations

25%

I like the look and design of vehicles

58%

Online from the manufacturer or brand

15%

Online from a dealer

32%

would prefer to
purchase a vehicle
online in some way

25%

would prefer to purchase
from the OEM – either
online or by visiting a
brand’s showroom

13%

By visiting a brand showroom

10%

Online through a vehicle marketplace

4%
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The same technology that is available on a smartphone
should be standard features in a vehicle
41%
30%
21%
6%
Strongly agree

By visiting a dealership in person

20%
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In fact, while people
expect tech from their
smartphones to be
standard in new
vehicles, half (50%)
of respondents are
willing to pay more
for it, with the UAE
most willing to pay
a premium.

Purchase channel preference

Agree

Neither agree
nor disagree

3%

Disagree

Strongly disagree

I am willing to pay more for a vehicle with connected technology features

50%

The shift to digital is
slower when it comes
to physical car
purchases; 87% of
people are still reliant
on their dealer.
However, a growing
number will
increasingly prefer to
complete the initial
steps of their purchase
journey online.

Which parts of the car buying journey have you done online?
Compare vehicles

49%

Learn about vehicle types, brands, technology and features

40%

Read reviews on social media or search engine site

34%

Request quotes for vehicle

25%

Visit third-party sites to learn the history of a vehicle

18%

Build or configure a vehicle

17%

Visit a virtual showroom

17%

Negotiate the price of a vehicle

15%

Take or watch a virtual or video test drive

14%
13%

Apply for financing or get preapproved

12%

Trade in or sell a vehicle

11%

Purchase a vehicle

35%

30%

9%

Arrange delivery of a vehicle

15%

21%

None of the above

13%
6%

Strongly agree

Agree

Neither agree
nor disagree

Disagree

Strongly disagree

Which of these do you prefer to do online vs. at a dealership?
82%

Willingness to pay more for connected features
48%

77% 77%
69%
61%

56%

49%

61%

58%

50%

43%

38%

US

Canada

62%

Australia

UAE

Singapore France

Will pay more for connected

47%

Germany

54%

Japan

42%

Italy

UK

Connected should be standard
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Speak
to an
automotive
expert

84%

39%
27%

23%

16%

22%

46%
Learn about
vehicle
types,
brands,
technology
and features

85%

61%

18%

55%

54%

45%

87%

78%

77%

58%

52%

63%

60%

84%

73%

Compare
vehicles

Build or
customize
a vehicle

Test out
a vehicle
you want
to buy

Online

Request
quotes for
vehicle

Apply
Negotiate
or get
the price of
preapproved a vehicle
for financing

13%

Purchase
a vehicle

15%

Trade in
or sell
a vehicle

16%

Arrange
delivery
of a vehicle

At a dealership
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Publicis Sapient is a digital transformation partner helping established organizations get to their future, digitally-enabled state, both in the way they work and the way they serve their customers. We help unlock value through a start-up mindset
and modern methods, fusing strategy, consulting and customer experience with agile engineering and problem-solving creativity. As digital pioneers with 20,000 people and 53 offices around the globe, our experience spanning technology, data
sciences, consulting and customer obsession — combined with our culture of curiosity and relentlessness — enables us to accelerate our clients’ businesses through designing the products and services their customers truly value. Publicis Sapient is
the digital business transformation hub of Publicis Groupe. For more information, visit publicissapient.com.
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