SWEDISH CONSUMERS STILL LOVE SHOPPING IN-STORE
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SEAMLESS EXPERIENCES BRIDGE THE PHYSICAL WITH THE DIGITAL
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WHEN IT COMES TO CUSTOMER LOYALTY, DETAILS MATTER
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at a retailer after an at a retailer if they charged

unpleasant experience to ship back return items
YouGov administered the survey among
over /7,000 participants across France,
Germany, the U.S., the U.K. and
Sweden. Conducted in September 2022,
Q the purpose of the research was to enable
Q a better understanding of what consumers
value in shopping experiences. This data
is meant to help brands evolve their
Q business operations and forge lasting
customer relationships through

personalized and engaging experiences.
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